
 

MEDIA
 
UNIT 3 

 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
AREAS OF STUDY & OUTCOMES 

Outcome 1 (Narratives and their context):  
On completion of this unit the student should be able to 
analyse the construction of media narratives; discuss 
audience engagement, consumption and reading of 
narratives; and analyse the relationship between 
narratives and the contexts in which they are produced. 

 
Outcome 2 (Research, development and 
experimentation):  
On completion of this unit the student should be able to 
research and document aspects of a media form, codes, 
narrative conventions, style, genre, story and plot to 
inform the plan for a media production. 
 
Outcome 3 (Pre-production planning):  
On completion of this unit the student should be able to 
develop and document a media pre-production plan 
demonstrating the student’s concepts and intentions in a 
selected media form for a specified audience. 
 
 
 
 
 
 
 
 
 

UNIT 4 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
AREAS OF STUDY & OUTCOMES 
 
Outcome 1 (Media production):  
On completion of this unit the student should be able to 
produce, refine, resolve and distribute to a specified 
audience a media product designed in Unit 3. 
 
 
Outcome 2 (Agency and Control in the Media):  
On completion of this unit the student should be able to 
use evidence, arguments and ideas to discuss audience 
agency, media influence, media regulation and ethical 
and legal issues in the media. 
 
 

In this unit students focus on the production and post-
production stages of the media production process, 
bringing the pre-production plans created in Unit 3 to 
their realisation. Students refine their media production 
in response to feedback and through personal reflection, 
documenting the iterations of their production as they 
work towards completion. 
 
Students explore the relationship between the media 
and audiences, focusing on the opportunities and 
challenges afforded by current developments in the 
media industry. They consider the nature of 
communication between the media and audiences, 
explore the capacity of the media to be used by 
governments, institutions and audiences, and analyse 
the role of the Australian government in regulating the 
media. 
 

Narratives are defined as the depiction of a chain of 
events in a cause-and-effect relationship occurring in 
physical and/or virtual space and time in fictional and 
non-fictional media products. Students consider the use 
of codes and narrative conventions to structure meaning 
and explore the role these play in media narratives. 
Through the close analysis of a media narrative, students 
develop media language and terminology and a deeper 
understanding of how codes and narrative conventions 
are combined in a narrative. They study how social, 
historical, institutional, culture, economic and political 
contexts may influence the construction of media 
narratives and audience readings.  
 


