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AREAS OF STUDY & OUTCOMES 

Outcome 1 (Media representations):  
On completion of this unit the student should be able to 
explain the construction of media representations in 
different products, forms and contexts, including how 
audiences engage with, consume and read these 
representations.  

 
Outcome 2 (Media forms in production):  
On completion of this unit the student should be able to 
use the media production process to design, produce and 
evaluate media representations for specified audiences 
in a range of media forms. 
 
Outcome 3 (Australian Stories):  
On completion of this unit the student should be able to 
analyse how the structural features of Australian fictional 
and non-fictional narratives in two or more media forms 
engage, and are consumed and read by, audiences.  
 
 
 
 
 
 
 
 
 

UNIT 2 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
AREAS OF STUDY & OUTCOMES 
 
Outcome 1 (Narrative, style and genre):  
On completion of this unit the student should be able to 
analyse the style of media creators and producers and 
the influences of narratives on the audience in different 
media forms.  
 
 
Outcome 2 (Narratives in Production):  
On completion of this unit the student should be able to 
apply the media production process to create, develop 
and construct narratives. 
 
 
Outcome 3 (Media and change):  
On completion of this unit the student should be able to 
discuss the influence of new media technologies on 
society, audiences, the individual, media industries and 
institutions. 
 
 
 

Fictional and non-fictional narratives are fundamental to 
the media and are found in all media forms. Media 
industries such as journalism and filmmaking are built 
upon the creation and distribution of narratives 
constructed in the form of a series of interconnected 
images and/or sounds and/or words, using media codes 
and conventions. New media forms and technologies 
enable participants to design, create and distribute 
narratives in hybrid forms such as collaborative and user-
generated content, which challenges the traditional 
understanding of narrative form and content. Narratives 
in new media forms have generated new modes of 
audience engagement, consumption and reception. 
 

The relationship between audiences and the media is 
evolving. Audiences engage with media products in many 
ways. They share a common language with media 
producers and construct meanings from the 
representations within a media product. 
 
In this unit, students develop an understanding of 
audiences and the core concepts underpinning the 
construction of representations and meaning in different 
media forms. They explore media codes and conventions 
and the construction of meaning in media products. 
 


