
 
 

Visual Communication Design 

Course Description 
Visual Communication Design students learn how to manipulate type and imagery when designing for 
specific contexts, purposes and audiences. They choose and combine manual and digital methods, media 
and materials with design elements and principles. In doing so, students learn how aesthetic considerations 
contribute to the effective communication and resolution of design ideas, and how an understanding of visual 
language, its role and potential is the foundation of effective design practice. 

Students explore how designers visually communicate concepts when designing messages, objects, 
environments and interactive experiences. They work both together and independently to find and address 
design problems, making improvements to services, systems, spaces and places experienced by 
stakeholders, both in person and online. Students employ a design process together with convergent and 
divergent thinking strategies to discover, define, develop and deliver design solutions. Drawings are used to 
visually represent relationships, ideas and appearances, while models and prototypes are produced for the 
purposes of testing and presentation. Students participate in critiques, both delivering and receiving 
constructive feedback and expanding their design terminology. 

During this study, students consider various factors that impact design decisions, including conceptions of 
good design, aesthetic impact, and economic, technological, environmental, cultural and social influences. 

Unit 1 – Finding, reframing and resolving design problems 

In this unit students are introduced to the practices and processes used by designers to identify, reframe and 
resolve human-centred design problems. They learn how design can improve life and living for people, 
communities and societies, and how understandings of good design have changed over time. Students learn 
the value of human-centred research methods, working collaboratively to discover design problems and 
understand the perspectives of stakeholders. They draw on these new insights to determine communication 
needs and prepare design criteria in the form of a brief.  

Area of Study 
1. Reframing design problems 
2. Solving communication design problems 
3. Design’s influence and influence on design 

Unit 2 – Design contexts and connections 

Unit 2 builds on understandings of visual communication practices developed in Unit 1. Students draw on 
conceptions of good design, human-centred research methods and influential design factors as they revisit 
the VCD design process, applying the model in its entirety. Practical tasks across the unit focus on the design 
of environments and interactive experiences. Students adopt the practices of design specialists working in 
fields such as architecture, landscape architecture and interior design, while discovering the role of the 
interactive designer in the realm of user-experience (UX). Methods, media and materials are explored 
together with the design elements and principles, as students develop spaces and interfaces that respond to 
both contextual factors and user needs.  

Area of Study 

1. Design, place and time 
2. Cultural ownership and design 
3. Designing interactive experiences 

  



 
 

Unit 3 – Visual communication in design practice 

In this unit students explore and experience the ways in which designers work, while also analysing the work 
that they design. Through a study of contemporary designers practising in one or more fields of design 
practice, students gain deep insights into the processes used to design messages, objects, environments 
and/or interactive experiences. They compare the contexts in which designers work, together with their 
relationships, responsibilities and the role of visual language when communicating and resolving design 
ideas. Students also identify the obligations and factors that influence the changing nature of professional 
design practice, while developing their own practical skills in relevant visual communication practices. 

Area of Study 

1. Professional design practice 
2. Design Analysis 
3. Design process: defining problems and developing ideas 

Unit 4 – Delivering design solutions 

In this unit students continue to explore the VCD design process, resolving design concepts and presenting 
solutions for two distinct communication needs. Ideas developed in Unit 3, Outcome 3 are evaluated, 
selected, refined and shared with others for further review. An iterative cycle is undertaken as students rework 
ideas, revisit research and review design criteria defined in the brief. Manual and digital methods, media and 
materials are explored together with design elements and principles, and concepts tested using models, 
mock-ups or low-fidelity prototypes.  

Area of Study 
1. Design process: refining and resolving design concepts 
2. Presenting design solutions 

Entry and Recommendations 
There are no prerequisites for entry to Units 1, 2 and 3. Students must undertake Unit 3 prior to undertaking 
Unit 4. 

Assessment 
Satisfactory Completion 
Demonstration of achievement of outcomes and satisfactory completion of a unit are determined by evidence 
gained through the assessment of a range of learning activities and tasks. 

Level of Achievement 

Unit 1 and 2 

• Folio  
• Presentation  
• Report  
• Examination 

Unit 3 and 4 

• School-assessed coursework – Unit 3 (20%)  
o Outcome 1 – A comparative case study and two practical design exercises 
o Outcome 2 – A comparative analysis  

• School-assessed task (50%) 
• Examination (30%) – The examination includes both hand drawn and written responses. 
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